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« 15 experienced administrative officials attend an
online training course provided by JICA with the
operation by JAIST and RIRUP

e Three participants represents by their presentation
of achievements
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Get smarter by experienced knowledge
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To upgrade the tourism industry , gain insight and specific measures
to develop the tourism policy based on the experiences of Hokuriku
Japan

SNE 9HELS4

Azerbaijan, DR Congo, Egypt, Iran, Kyrgyz, Lesotho, Tajikistan,
Tanzania, Uzbekistan......
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Tourism policy shape tourism structure of the state
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Inter national travel and tourism Why we need tourism policy formation training

H# . UNWTO Tourism Highlights 2020
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e International tourist arrivals marks 1.46 million in 2019

e Total exports from international tourism reached USD 1481 billion in 2019
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e Tourism consumption accounts for 10% of world GDP, 7% of world export

UNWTO Tourism Towards 2030: Actual trend and forecast 1950-2030
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e One in ten jobs are created by tourism
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e Country Report Presentation & Discussion
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e Tourism policy of Japan, Tourism Resource Management and
Tourism Marketing
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e Local tourism policy, Tourism Resource Management and
Tourism Marketing
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e Tourism policy and its formation of national and community level
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e Final Presentations of Action Plan
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« World leading educational experience based on international
education

e More than 50% of students are from oversea
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e Curriculum is designed knowledge science theory
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« Sophisticated planning ability of education program and collaboration
with local research laboratory




HEF—L. Our team

Japan Advanced Institute of
Science and Technology (JAIST)

AIST '

JAPAN

° ;;\(:;l‘)l\o\\(fflf)\\l;\:ll([llll\:)l;()g: Course Course Manager Ms. HASE
Leader Mr. AKAHO Kuniki
Prof. Yuma
SHIKIDA
Asami

Research Institute of Regional and
Urban Planning (RIRUP)

Ms. ARAIE
Teppei Kumiko




SIZEZE Participation that count!

JICA Yago Hagar_EGY
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